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Annex B: Quotes from Chinese digital partners

1. Mr Tony Duan, Strategic & Partnership, General Manager , Alitrip
BUAIR, g SRR &2, B BLRT

“Alitrip is very happy to partner the Singapore Tourism Board. We hope to fully
leverage Alibaba’s eco-system and big data to jointly curate the best of Singapore’s
destination offerings on the dedicated Singapore Alitrip microsite, thus allowing

consumers to select the products and services that best suit their travel preferences.”

"B B RAT 23 R % RTINSO e R AL A AR AR AR AR . BRATIAR B T 20 A T B B B
AR OB, AT B A X TR T 6, LSBT N = M e i PR 7 i
HRRESE LR BRAT AT &, ALVE 9 m DAER BLURATT & ik & B 20 B ATHN
ORI AR ST . 7

View the Singapore Alitrip microsite at https.//sqg.alitrip.com/

2. Mr Donald Yu, Co-founder and CEO, Tuniu
THE, BRE QBN L EERATE, BARITM

“2015 has opened new frontiers in the digital travel landscape, and is the best
opportunity for the digital travel industry to bring their businesses to new heights.
Tuniu will continue to accelerate our product innovation to provide a more dedicated
service to our consumers. The deepened partnership with Singapore Tourism Board
will allow Tuniu to provide more quality and in-depth Singapore experiences to our

consumers.”
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View the Tuniu Singapore site here: http://www.tuniu.com/quide/d-xinjiapo-3912/

3. Mr Tang Hao, General Manager of Overseas Department, Dianping
JEEL NS A, KA VR

“We hope that the partnership with Singapore Tourism Board will give travellers’ a
more holistic and enhanced experience. At the same time, we hope to work with the
Singapore merchants to provide higher quality products and services to travellers.
The wide network of Dianping users and their food reviews will provide consumers
with useful suggestions to plan their trips. Our promotions with the Singapore will

also encourage more users to try the unique local food culture of Singapore.”
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View the Dianping Singapore site here: http://www.dianping.com/singapore

4. Mr Lu Gang, Co-founder & COO, Mafengwo
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“Mafengwo is the leading digital tool for independent travellers. We offer a
comprehensive array of user-generated content on travel products and itineraries,
and not mere listing of attractions and prices. Our partnership with Singapore
Tourism Board will bring forth more authentic and credible travel information for the

independent travel segment to Singapore.”
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View the Mafengwo Singapore site here: http://www.mafengwo.cn/singapore.html

5. Mr Anson Ling, Senior Product Architect, Baidu
wr, T AR,

“Baidu Connect is a mobile platform for businesses to connect and provide essential
services to consumers on-the-go. Our partnership with Singapore Tourism Board
allows us to provide an enhanced service to consumers, by leveraging Baidu's
strengths in the five key areas of wide user base, branding, big data, payment

gateway and technology.”
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