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Behavioral science explores the cognitive processes 
within organisms and behavioral interactions between 

organisms in the natural world.
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TRADITIONAL STUDY BEHAVIORS
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ER OF PREDICTIVE DATA

08





10

INDIVIDUAL SOCIETY

CULTURE



Understanding motivations 
to enact cultural change

THE PSYCHOLOGY OF ENTREPRENEURSHIP

Small Talk: The picture in your mind’s eye of the typical entrepreneur is 
probably wrong

Research shows that female small business leaders have greater 
entrepreneurial ambition than their male counterparts

Labels can make our lives easier, but they can also be counter-productive. 
The world of entrepreneurship and small and medium enterprises is a 
good example: the term SME is used to describe everything from a start-
up business operating in someone’s spare bedroom to a company ready 
to float on the stock market with hundreds of staff and turnover of tens of 
millions of pounds. This generalisation matters because it encourages 
us all to think of SMEs as a homogenous group with the same problems 
and anxieties. In fact, the challenges confronting a micro business run 
from home and a mature business closing in on an IPO are completely 
different – so too, therefore, is the support and assistance these 
businesses require from policymakers and others.

Equally, too many of us have an idea in our minds of what a typical small 
business leader looks like – leaving aside the equally clichéd stereotype 
about technology companies all being run by hipsters from Shoreditch, it 
has for too long been assumed that small businesses are generally run by 
white middle-aged men in the mould of Alan Sugar or Richard Branson.
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Singaporean entrepreneur:
Very traditional or conservative, cooperative and 

in touch with emotions; less able to cope with 
adversity; less concerned with manner of work; 
less of a self-starter; not motivated by personal 
success; believes in fate or luck; extremely high 

tolerance of and propensity for financial risk

Average entrepreneur
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German entrepreneur:
Artistic; very introverted, competitive and 
stable; needs personal autonomy at work 
but also values management; extremely 

high tolerance of and propensity for 
financial risk

Singaporean entrepreneur:
Very traditional or conservative, cooperative and 

in touch with emotions; less able to cope with 
adversity; less concerned with manner of work; 
less of a self-starter; not motivated by personal 
success; believes in fate or luck; extremely high 

tolerance of and propensity for financial risk
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USING AI TO UNDERSTAND SOCIETY
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In partnership with
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Theory of Change explains the process of change by outlining causal 
linkages in an initiative, i.e., its shorter-term, intermediate, and longer-
term outcomes. The identified changes are mapped – as the “outcomes 
pathway” – showing each outcome in logical relationship to all the 
others, as well as chronological flow. 

COLLECT
Reporting tools 
(e.g. STOP APP)

Data sharing 
partnerships

Desk-based 
research

Open source 
‘data lakes’

SHARE
Law Enforcement

Local Government

Banks

Businesses

NGOs

Community Groups

STRATEGIC OUTCOMES
Enhanced, intelligence-

led prevention

Systemic disruption

Greater stakeholder 
coordination

Increased awareness

Collect Analyse Share
CENTRE FOR INTELLIGENCE-LED PREVENTION

‘RAISE’ CAMPAIGNS
Resilience, Awareness, Intelligence-Led, Sustainable 
Engagement Campaigns in specific communities and 

trafficking routes

TRUST AND CREDIBILITY
Stakeholder engagement and success in systemic disruption 
results in increased data sharing by stakeholder groups, and 

ultimately a single, global, open-source database

TRAIN
Training and awareness 

raising for all stakeholder 
groups

COORDINATE
Coordination of local law 

enforcement, local 
government, NGOs and 

community groups

LOBBY
International lobbying for 
enhancements to supply 

chain legislation

CONSULT
Intelligence-led, risk-
based supply chain 

analysis for businesses
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USING DATA TO STOP HUM
AN TRAFFICKING
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”
2018 Edelman Earned Brand study

Nearly two-thirds (64 percent) of consumers 
around the world will buy or boycott a brand solely 
because of its position on a social or political issue
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