
UNIQUE SELLING POINTS

An Initiative by

Extracting Data
Any Natural Language Processor (NLP): Hotels can 
choose their AI platform for analytics (e.g. IBM, 
Google, Microsoft, etc.) 

Utilising Data
Leveraging in room behaviors of guests, hotels will be 
provided with actionable insights on guests preference 
e.g. Identifying optimal feedback times  
Engagement Chatbots with embedded powerful 
feedback mechanism enables users to freely query 
customer at any time and on the user�s favorite 
communications channel and in their preferred language

Data Consolidation 
and Revenue 
Generation 
Software with 
Chatbot Functions 
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Collecting Data/Feedback
Creation of a uni�ed data dashboard that 
collects and consolidates guest data across internal 
and external system sources e.g. databases, smart 
room control, etc. 
Collecting data via Chatbot that can exist in diverse 
channels: Hotels can choose from over 30 of the 
most popular global communications channels 
(e.g. WhatsApp o�cial solution partner, WeChat, 
Facebook Messenger, Telegram, Twitter, Skype, etc.) 

Integration
Have capabilities to integrate with PMS, CRM, etc. 
Details to be discussed with hotels based on their needs 
and existing systems utilised

How might we enable hotels to have 
a holistic view of guests information 
by collecting information, extracting 
information from individual systems 
and provide a collective representation 
of consolidated information of guests?

How might we enable hotels to 
better utilize individual preference 
data (both guests and potential 
guests), achieving revenue 
optimization through upselling?
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